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Ref: Telemarketiag Rulemaking Comment: FI% File No. R11001 

To Whom It May Concer~ 

that provide for a national "Do Not CaU List" and fines for busin- that 
Golate it. I pay for my telephone for my own and my famity's private use. 
I do not find it as a convenience for intrusive businesses. 

intrusion in our homes. 

- -- . -  ~ 

' 
I support the proposed changes in the Td&@ Sales Rules 

Thank you for helping to preserve privacy and protection &om 

1 '  
. .  

. . r .  . . . . . .  
. .  

. .  

. . .  

M v  Address: 

. . . . . . . . . . . .  . . . .  

. .  . .  

. . .  
. . . . .  . . . . . . . . .  

. - -  
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- .  . .  
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- .  DEAR SIR, . .  

. w  , 

. -  . .  
d'.. .DEFINITALLY PUT. MY NAME . .  ON. THE DO NOT 

. . .  

CALL LIST- I AM TIRED OF CALLS RIGHT WHEN 

'EATING MY DINNER OR AROUND 9:OO AT NIGHT. 

MY OWN CHILDREN D0N;T CALL ME THEN. THIS 

LIST IS LONG OVER DO. 

THANK YOU, 

MR. & M R S .  WILLIAM SHAW 

. .  
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February 3,2002 

Office of the Secretary 
Rmm 159 
Federal 'Dale Commission 
600 Pennsylvania Av, NW 
Washington, DC 20580 

To whom it may concern; 

I want to'express my support for the proposed "Do not call" registry. !Memar- 
keters are offensive and intrusive, and I currently pay $5 each month to avoid 
their calls;. -(I .have a YdistinFtive.. 
on my. listed. telephone number; : a d  
number.: .Telernarketers,.dmost alweys c 

I f I m  
. , . . .. . 

. . .  . . . I . .  . .  . . .  
. .  ife Some . .  'disorgan , . .  > - . . . .  

0 
. .  

I want my telephone,treated Like my kont door: I want to 'be allowed to 
post a "No Soliciting" sign. 
Freedom of speech does not, in my opinion, allow a telemarketer to use 
my resources (my telephone service) to broadcast their message. I can pay 
monthly fees to block these calls (caller ID, unlisted numbers, etc), but I 
think this is wrong - the telemarketers should bear this cost, not me. 
I whole-heartedly endorse the idea that for-profit solicitors must abide by 
the registry even if.they are soliciting for charities. 
1 also endorse the idea that solicitors must properly identify themselves 
over caller ID. This should apply to every solicitor, including charitable 
organizations. 
I would l i e  ta state a preference that even charities not call me. This 
would be a preference, not enforceable by law, but I could use it to dis- 
enfranchise charities who ignore it. I do think that charities are some of 
the biggast offenders, although I do not know how many of the calls are 
being made by'for-profit companies on behalf of the charity. 
My local telephone company offers a service in which the number of the 
list caller is captured by the phone-corhpany and is made available to the 

. police. As  1.understand it, the wmber annot be,hidden by caller ID- 
.This service costs me abgut $7 per use- I would like,the law to. allow the 
capture of such a number, when traceable to a solicitor, to be adequate 
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* ,  
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I 

evidence of a violation of the registry. I would a h  l i e  to be reimbursed 
for the service charge out of any h e  paid by the solicitor (but not directly 
by the solicitor, as that might constitute a ”prior business relationship” 
that d o w s  them to bypass the registry in the future). 

I 

0 My only mncern with the registry is that it publicizes my telephone num- 
ber. This is fine for listed numbers, which are already public, but is a 
concern for unlisted numbers. An unliited number should, by definition, 
be considered as “do not d”. I can see problems with this, however, as 
there is no way to know if a number is unlisted. 
However, if we can ban automated dialers that sweep through all num- 
bers in a region, then my unlisted numbers should be relatively safe and 
need not be registered. The only telemarketing calls I get on my unlisted 
number seem to be horn people who do not know who they are d i g ;  I 
assume they have dialed my number at random. This occurs infrecluently 
and, if automated dialers are banned, I can live with what remains (for 
now). 

Thank you for trying to address this problem. I just refuse to answer my listed 
number anymore because over 90% of the c a b  are solicitations. The current 
technique of asking that I be put on the organization’s do-not-call list does not 
work; I really don’t want to talk to these people long enough to learn who they 
work for, and I don’t believe their answers anyway. 

Thank you, 

L P J M  
Lee A Shombert 

2 



FTC, Office dthe Secretary, Room 159 

Washington DC 20580 

t 
rc 

‘ i ,  

I: 600 P-sylvania Ave. N.W. . *  
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FTC, Office of the Secretary, Room 159 Page 1 of 2 
600 Pennsylvania Ave. N.W. ‘i d 

Washington, DC 20580 * ‘  
L 

- February 5,2002 

Re: We Need Your New Rules to Protect us  from Telemarketing 1ntr“usions. 

-1. 9 1 1, Medical, Police, and Fire Emergency calls cannot be made when a 
telemarketing recording ties up the phone. It is frightening! When sec&-uk 
count for an emerqencg phone call such as Q baby chokinq, or a fire, 

‘ ir or a crime in proqress, - a telemarketinq recordinq - wi l l  not allow a life 
savinq 911 catl to qet thmuqh. 

L, 

1 2. 
that business is honest. There is no way to prove over the phone if people are 
who they say they are, You can’t examine credentials over the phone. A few 
years ago, our police department was embarrassed by a (boiler room) 
counterfeit operation that took in a large sum of money from trusting caring 
people in our community. After the tragedy of September 11, there were 
probably telemarketing cons collecting money for fraudulent charities. I refuse 
all calls including surveys, charity, and sales that come from unfamiliar 
sources because “I will not do any business over the phone,” 

There is no way to tell if the telernarketer is a legitimate business and if 

3. We pay a hefty sum of money for phone service for our own use and not €or 
pesky businesses that want to sell something, beg money, or try to extract 
information that may be used for unscrupulous reasons. 

4. Some of the calls may masquerade as a telemarketing d l s  but these calls 
may be a disguise for the purpose of finding out if a location is vacant to rob? 
How would we know the true purpose of that call? 

5. We should not have to pay extra phone charges to prevent intrusions from 
telemarke ters. 

6. Some telemarketers may cruelly prey upon naive people. Scams and 
identity theft cause homble suffering and devastating losses. 

7. People don’t want interruptions by uninvited telemarketing calls and some 
of their reasons are very serious. 

8. Federal Agencies should be authorized to monitor telemarketing calls to see 
if their businesses are legitimate. The telemarketers should pay the cost. 
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Page 2 of 2 

Modem technology has made it possible to ‘make free 911 call; on pay 
rc 

t r  

9. 
- _  

$ 

4 

W f  

d’ 

1 .  

phones. Perhaps modern technology will develop a way to allow a 9 11 dl to 
cut through a telemarketing recording, Until then, we are all at risk! 

10. The Federal Trade cornmission seems sincerely concerned and it looks like 
the commission has some very good plans. Thank you for those, and thank 
you for inviting my comments. 

12. (Here are some emergency d s  we needed to make when seconds counted. 
Fires One year a fallen old electric power line started a fire, it happened again 
the next year. The fires could have destroyed our neighborhood. Robbery W e  
caught a mail thief in the process]. Potential medical ezuergemcies Some of 
our neighbors have serious heart problems. We don’t want our phone lines 
tied up by telemarketers. A s  this ktmsive business mushrooms and the 
calk increase in numbers and fi-equertcq, the risks of consequences 
from unethical businesses and our sufetz/ lqrows qreater. 

Respectfully yours, 

Copies (6) as requested and all paragraphs are numbered as requested. 
Copy to Congressman George Miller 
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Don't Call Me, I'll Call You 

or in effect, so hold gels m.jd. Dropping what you're 
doing and running to the phone 
only to be offeted a "free trial" your horn-. 
or a "great offer" may s00n be a 
rhing-of the past. Hooray! 

TAe FTC has just announced 
plans to m d i @  its Telemarket- 
ing Sles Rule OSR). Among its 
prapcwalsare: 
I Establishing a toll-free 

number through which COII- 
sumers could request to be put 
an a *do not mtl" list, which 
wapki.,be respectd by teiemar- 

B Stopping telemarketers 
from hiding their identities from 
consumers who have caller-lD. 

B Prohibiting telematbters 
f&m getting a consumer's credit 
card or other account number 
from anyone but the consumeq 
ur from improperly sharing it 
with anyone else for use in tele- 
marketing 
I Requiring 'those selling 

credit card potemion plans to 
disclose that consumers are Ii- 
able only for up to $50 of unau- 
I horized charges. 

l'hm am some intensting *b 
~ues involved here. Many busi- 
R ~ S S ~ S ,  for example, are aying 
loul al any proposed restrictions 
In telemarketing, claiming that 
heir right to free speech would 
w denied. Others argue that our 
4ghi to privacy is violated by 
elemarketers. At stake, amrd- 
ng to the (not unbiased) D i m  
Haarketing A5dation. are $4368 
Jlliun in sales and 6 million job. 

The new rules are not yet es- 
ahlishcd OF in effect. so hold 
four horses. Let's not just wait 
md see what happens, though. 
J m l t  hy democracies are partic- 
prrtive ones. The FK is wel- 
xorning your comments. 

Read more about the initia- 

the anline at www.ftc.go1 
(speciricab 
~ . f l / d o n o t  
caKhtm) or call 877-382-4357 
Then send in your thoughts 
(The FI'C lists some specifiic 
questions it has a 

camsldonotcali/fwm.h-bn,) 
YOU can send e-mail tc 

ffice of the Sectetaq 
Room 159, 600 Pennsylvanii 
AVe. N.W, 'Wshington, DC 
20580. 

The Fr(3 rqamts that yor 
number each of your para 
graphs, and if you're sendmg i r  
comments on paper, that yo1 
send six copies of your corn 
ments. Don't ask us why. (A 

The deadline for comments b 
March 2!3,2002. 

WWW.C~OV/bC.phnline/ed- 

t s ~ . ~ f t ~ g o v *  send us. mdl tcl 

least they don't want 60 q i e e . )  

S a d  questions for 
Ask the Fool, 

vestments (up Eo I 0 0  
words) and yow-THvia en- 

t n k  to Fml@$xd.com 
or via regular mail: 

The Motley FOOI, 
c/o The nrnes, 

Walnut Creek, 
CA 94596-8099 

Sorry, we srrn't provide 
irldividmf finuwid advice 

dmbes t  ( 0 r 8 ~ H e ~ t )  h- 

Ro. h 80999 

1 
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January 30,20q2 

Charles H. Smith 

' i r  . '  

Office of the Secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

RE: Telemarketing Comment 

Dear Sir: 

. .  

I read with interest today's Washington Post article on the Federal Trade 

. , I .  

plagued with. exceptions or waivers that will permit industry favorites to continue 
this intrusive practice. I noted that the article. did- not discuss the fact that the 
banking industry, charities and others will 'not be subject to the new FTC -. rules, ~ , 

The vast majority 'of ~ . I .  ifie - telemarketing calls that I receive are from banks pushing 
credit cards/loans' or from contract employees soliciting for charities. Banks have 
gone so far as to send me applications for credit cards where they state that an 
.advantage of having their card is that they won't subject me to their 
telemarketing! 



1. 

telemarketing activity for ALL industries the vast majority of consumers will 
continue to rely on caller ID and answering machines. 1 

r. . 
' i r  

I 

Charles H. Smith 
I 

4 '  
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Sheila L. Smith and Bobby L. Smith 

- -February 04,2002 

Ofltice ofthe Secretary 
Room 159 
Federal Trade Commission 

. 6oOPeansytVaniaAveNW 
‘ Washington DC 20580 

L 

please have my name and address deleted Erom all telemarketers.. I do not wish to receive unsolicited telephone 
caus. 
Thank you for your attention. 

v 

SheilaL. Smith 
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2-7-862 

FROM; MR.&MRS, JCISEPH F ,  SWEEMEY 

TO; THE FEDERAL TRADE COMMfSSlON 

SUBJ; TELEMARKETING SALES RULE 

DEAR S I R ;  MY W1FE AND I WOUCD LtKE TO BE PUT ON THE 

"DO MOT CALL" L I S T  IF AND WHEN I T  IS IMPLEAAENTEO. 

[ J f S  VERY ANNOYING AT.0INER TIME OR,WHEN YOU ARE 

EXPECTING A CALL FROM THE HOSPITAL OR AN*ACCIDENT ETC, 

f 
i 



-. 

4 

-- . . .. .... . ._. _ _  . . .  . . .  
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January 28,2002 
I 

FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

Dear Sirs: \ 

Please add my name, address and phone number to the FTC's proposal for a national 
telemarketing do-not-call list: The information needed is as follows: 

I 

Francis Thiel 

Phone Number:. 

Thank you. 

Sincerely yours, 

= i L - - L  
Francis Thiel 

._. . . .  
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TO WHOM IT MAY CONCERN: 
U 

i 

I 

PLEASE REMOVE MYNAME AND TELEPHONE NUMBER 
FROM YOURLIST. I DO NOT WANT TO RECEIVE SUCH 
CALLS * 

\ E. D:ZACK 
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I WOULD APPRECIATE YOURIMMEDIATE ATTENTION 
TO THIS MATTER. THANK YOU 


